Marketing Related Class Overview & Expectations; 2017-2018
(Important information for students and their parents/guardians)

Mr. Chuck Goonan
*email: cgoonan@plymouth.k12.ma.us is the best way to contact me.
Twitter: @GoonansWorld    Website: www.GoonansWorld.com phone:    508-224-7512 ext. 1034
Overview of Marketing Related Class (#MKTREL)

If you go online and search “Definition of marketing” you will find dozens, (if not hundreds) of acceptable definitions. However, the definition established by the American Marketing Association is as follows: 
Marketing is the activity, set of institutions, and processes for creating, communicating, delivering,
and exchanging offerings that have value for customers, clients, partners, and society at large. 
(Approved July 2013)

A couple of things of note: 1-this definition is only four years old. 2-the word “process”. I point these out to highlight the fact that marketing is a constantly evolving discipline. Technical Studies students in the marketing program take two separate periods of marketing. Deca, which focuses on project-based, hands-on “processes” of marketing, and Related, which uses the Marketing Essentials textbook to expose the students to the related theory of marketing. This is comprised of extensive vocabulary terms along with the traditional and contemporary concepts and skills of this profession. It is imperative that students understand that although Deca and Related classes are complementary, the structure of each class is different. Related class uses more lecture-based lessons, class discussions, and traditional assessments to ensure that the students are being exposed to and adequately learning the necessary material. Additionally, students are required to read beyond the pages of the textbook. Students should regularly access the internet (or physical copies of magazines) to seek out articles that make connections from the concepts and theories of the text to actual events taking place in the real world. This, along with the text, will be an important component of the class and the student’s grade. You can play a valuable role in expanding your student’s real-world knowledge by regularly asking them about current marketing and business news they have read.  
Class Expectations for students
My primary expectations of you are to be respectful and responsible; Respectful of all teachers and staff, the classroom, equipment, your classmates, and yourself. Responsible for your actions and your work. Additional topics which will be discussed further in class include: professional behavior, class discussions, cell phone use, care and respect of your work space and of property and equipment. 
Your expectations of me should be, to be respectful and responsible; Respectful of you and Responsible in my job to challenge you daily.
CLASS REQUIREMENTS
You must have the following items with you in class at all times.
· Your current (in-progress and/or completed) outlines
· Current syllabus, signed expectation sheet, and materials necessary for the class
· Pen/pencil and paper for note taking (loose-leaf and/or two-column note taking sheets). 
· Your OWN textbook. There is an online text. https://connected.mcgraw-hill.com/connected/login.do Physical copies of textbooks will be assigned to you but should remain in school. If there is a need to bring YOUR assigned book home, it must be signed out.
You have hopefully developed sound organization skills over the years, so you should use these to organize yourself in the way that best works for you. If however, you are having difficulty with organization, I will ask you to meet with me after school to work on a solution. 

RECOMMENDATIONS: a 1 ½ inch THREE-ring binder with 2-3 pocket folders, 2-3 sheet protectors, and lined paper. Once again, please see me directly if you would like assistance in getting organized. These notebooks when not needed at home, may be kept in the MKTREL room if you choose.
(More on page 2)
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ABOUT WORK ETHIC AND HONESTY:

Although the use of a computer is encouraged and recommended for assignments (and in many cases REQUIRED), work handed in which has obviously been shared, copied, and/or taken from other sources without proper citation will receive a ZERO and can lead to further disciplinary action. 

ABOUT GRADING: Deadlines Matter!!  Assignments must be handed in on time to receive FULL CREDIT.

· 1 day late=1/2 CREDIT
· 2 days late=1/4 CREDIT
· 3 or more days late=ZERO CREDIT* 
**Please Note: a day means a calendar day, NOT a class day. (For example, if your assignment is due Monday during class, you must find me on Tuesday for 1 day late credit. If you wait until Wednesday’s class, it will be two days late.)

· *It would still be wise to complete the assignment anyway and include it in your Marketing Notebook since that material will most likely be part of a future assessment.

·  Assessments missed due to a legitimate absence from class should be made up as soon as practical. This will be addressed on a case by case basis.

	Term grades will be based on your individual assignment grades averaged and weighted as follows:

50%  ALL Assessments and any other assignment classified as an assessment grade
25%  Class work and Homework

25%  Professionalism (see rubric)


ABOUT:

EXTRA CREDIT: Opportunities for extra credit are available to only those students who have handed in ALL regular credit assignments ON TIME. All extra credit work must be assigned and handed in no later than 7 days prior to the end of the term.
MAKE-UP WORK: This will be accepted according to the guidelines set forth in the student handbook. It is your responsibility to find out about work you missed and submit these assignments in the time allowed. I WILL NOT CHASE YOU DOWN!
EXTRA HELP: Is available after school on Tuesdays or any other day by appointment.

I/We have read and understand the information and expectations for Marketing Related class.

Student (print name) ________________________________________________________ 
Student signature __________________________________________________Date ___________

STUDENT EMAIL ADDRESS _________________________________________________
Parent/Guardian (print name) _________________________________________________
Parent/Guardian signature ___________________________________________Date ____________

PARENT/GUARDIAN EMAIL ADDRESS ________________________________________

*Parents/Guardians, if you would like a copy, you may photocopy this or print a copy from my website.
Thank you for taking the time to read this and review it with your student. I look forward to a very productive and successful academic year.
Students should keep signed copy of this sheet in Marketing Notebook


